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JAMES PACHECO | SENIOR GRAPHIC DESIGNER

Senior Graphic Designer | Brand Identity | Creative Direction
Design Educator | Professional Musician | Recording Artist

For more than 25 years, I've helped brands communicate with clarity, build
credibility, and create lasting connections. My work spans branding, marketing,
digital experiences, and corporate communications across construction,
technology, healthcare, entertainment, and consumer industries.

This portfolio showcases selected projects | have designed and art directed
throughout my career, with my role noted for each project.
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JAMES PACHECO | SENIOR GRAPHIC DESIGNER

BRANDING

The strategic practice of shaping how a person, company, or product is
perceived across all touchpoints—visual, digital, experiential, and
cultural—to build trust, recognition, and meaningful emotional connections.

It integrates design, storytelling, user experience, and social responsibility to
create cohesive, adaptable, and purpose-driven brand ecosystems.
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Logo Update
Simpson Strong-Tie

Role: Senior Graphic Designer
SGD

Goal: Provide a strategic refinement
of the company’s iconic logo,
evolving its visual presence while
preserving decades of brand equity.

Result: improved typographic
balance refined spacing, and
enhanced hierarchy between

the “Simpson” and “Strong-Tie”
elements. Subtle adjustments to
scale alignment, and the registered
mark placement create a more
cohesive and contemporary system
that letter forms consistently across
digital and print applications.

Strong-Tie The refined logo: a cleaner, more

confident mark that strengthens
brand recognition, increases
legibility at all sizes, and aligns
® with modern design standards—
while staying true to the heritage
and authority of a globally trusted
structural engineering brand.

Current

The current had been stretched into proportion on the

words Strong-Tie making letter-forms elongated and removal

of the ® out of the clear space and integrated into the bottom

container bar element. The original logo typography,
Strong-Tie had been stretched to
fit into proportion making leter-forms
elongated and less balanced. Also
included the ® into the lower setion
creating an integrated logo.
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Stationery System
Simpson Strong-Tie
Role: SGD

Goal: Create a cohesive stationery
system that translates Simpson
Strong-Tie’s strength, precision, and strongtie.com
professionalism into a consistent
everyday communication platform.

5099 | (925) 833-1498 Fax

James Pacheco
Senior Graphic Desi

Result: Designed a streamlined Simpson Srong-Tie Company nc
. 5956 W. Las Positas Bivd. Pleasanton, CA 94588 stmllgv.Tie
and modern stationery system that {6001 5255099 (925) 8331498 Fx

strongtie.com

reinforces brand authority through
clean layouts, disciplined use of
brand elements, and clear informa-
tion hierarchy. The system improved
usability, strengthened visual consis-
tency, and reflected the reliability anc
engineering excellence at the core o
the Simpson Strong-Tie brand.
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Design Guidelines
Simpson Strong-Tie
Role: SGD

Goal: | developed a comprehensive
Design Guidelines system for
Simpson Strong-Tie to modernize
and standardize the application

of a legacy industrial brand.

My objective was to create a

scalable framework that would ensure
visual consistency, strengthen brand
recognition, and support effective
execution across all marketing, sales,
and corporate communications.

Result: | created and implemented
a structured brand standards guide
that established clear rules for

logo hierarchy, clear space, color
standards, and brand applications.

By defining precise usage

Company Logo

Design Guidelines

1.2 Clear Space | Company Logo

1.1 Simpson Strong-Tie® | Company Logo

‘The Simpson Strong-Tie Logo

‘The logo has been mindfully designed to express strength, smpliity and
fable and clear to

brand over fime.

be consistent

winers and

Alterations 10 the logo are prohibited

“The Simpson Strong-Tie logo must be used exactly as it appears n this

manual 3
precisely defined to create an integrated brand that is instantly recognizable and
impact. When ogo,

the
be maintained.

94D Cidine. st oy 2020

[ SIMPSON |

1.3 Color Standards | Company Logo

requirements and eliminating w Finpson T et \\ Black e ot cenzsaire s r oo s o ol
ambiguity, | enabled internal teams v e i o o e o 5 orr 4 . oo Somor oo 00 P St 1 s 1t ot K v
and external partners to apply o o s asonc — e
the brand consistently across SR e e o o s e
print, digital, packaging, and [sweson| . e
environmental touchpoints. =N
I StrongTie wre b,
The guidelines streamlined creative R cray
production, improved cross- R . T O
functional alignment, protected the - SIMPSON
. . . . [ Stroneme] StrongTie |
integrity of the Simpson Strong-Tie e

identity, and reinforced the brand’s
reputation for reliability, strength,
and professionalism.

e

0
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Brand Guide
Simpson Strong-Tie
Role: SGD

Goal: A bold, modern brand frame-
work guide that translates engineer-
ing rigor into a clear, human-cen-
tered visual language that is easily
interpreted and followed by readers.

Result: A defined set of brand
pillars—innovation, performance,
service, and human dignity that
position the company not just as

a manufacturer, but as a prob-
lem-solver driven by curiosity and
purpose. Messaging like “What if?”
and “People use a product. But they
buy a brand.” elevates the narrative,
connecting technical excellence
with emotional resonance and long-
term trust. The visuals are anchored
by a striking use of high-contrast
color—signature safety orange,
black, and white—paired with
confident, oversized typography
that reinforces authority, clarity, and
momentum.

Brand Guide 1 | Unyielding Innovation

Our Brand Pillars All of us at Simpson o
» ::J(nyle\d\ng.)rlnnovation have a r]atur'al
»| Rigorous Testing 0 : :
» Wir\d-c\ass Performance Cur‘os‘ty Of the
» | Immersive Service IﬂV@ﬂJ[Of” J[O a|VVays

»| Human Dignity ask, “What if?”

Brand Guide [ SIMPSON |

What is a People use
brand a product.
and why does But they

it matter? buy a brand.
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Annual Report 2020
Simpson Strong-Tie
Role: SGD

Goal: designed Simpson Strong-
Tie’'s 2020 Annual Report to
transform corporate reporting
into a compelling brand story that
balanced business performance
with the people and innovation
behind it.

Result: | created a visually engaging
report that combined financial
results, employee stories, and
product achievements into a
cohesive narrative, making complex
information more accessible

while strengthening stakeholder
engagement and brand perception.

Financial Highlights
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Annual Report 2021
Simpson Strong-Tie
Role: SGD

Goal: Create an annual report that
reinforces Simpson Strong-Tie’s
reputation for strength, reliability, and
innovation while presenting financial
and corporate performance in a clear,
engaging, and brand-aligned format.

Result: Developed a visually engaging
editorial experience that transformed
complex business information into

a compelling narrative. Through

bold graphics, layered imagery,

and structured layouts, the report
effectively communicated company
performance, strengthened brand
perception, and reflected Simpson
Strong-Tie’s commitment to innova-
tion, growth, and customer service.
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Annual Report 2022
Simpson Strong-Tie
Role: SGD

Goal: Develop an annual report

that showcases Simpson Strong-
Tie’s continued growth, innovation,
and customer-first culture while
strengthening brand identity through
a modern, visually compelling
editorial design.

Result: Transformed corporate
communication into an engaging
brand experience by combining
dynamic geometric graphics, layered
imagery, and strategic storytelling.
The design highlighted the company’s
commitment to growth, innovation,
and customer focus, creating a
distinctive and forward-thinking report
that elevated key business messages
and reinforced Simpson Strong-Tie’s
industry leadership.
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Branch Wall Murals
Simpson Strong-Tie
Role: SGD

Goal: Create a scalable environmental
graphics system that transforms
branch interiors into engaging brand
experiences, celebrating Simpson
Strong-Tie’s legacy, innovation, and
industry leadership while inspiring
employees and visitors.

Result: Designed a series of
immersive wall murals that
communicate the company’s story
through bold imagery, structured
layouts, and compelling visual
narratives. Built with spatial
awareness and flexibility in mind, the
system adapts to varying architectural
conditions through grid-based
compositions, horizontal banding,
and modular storytelling, ensuring
visual consistency and brand
cohesion across multiple locations
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Simpso n desion and buld safer, sironget siructures.
Strong-Tie

Fastening

Systems

To provide the most trusted construction
solutions on jobs worldwide.

WhO IS Trusted by the Pros for over 60 years,
Simpson Strong-Tie has provided the

S i m pson Strong -Tie? innovation, testing and service that help

the construction industry confidently build
stronger, safer and smarter structures.
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Environmental, Social &
Governance Report

Simpson Strong-Tie
Role: SGD

Goal: Develop a clear and engaging
ESG report that communicates Simpson

Strong-Tie’s sustainability initiatives, | SIMPSON | Enuirﬂnmental, Eﬂcialgand r] D m r]

environmental stewardship, social Governance ngﬂrt 2021
responsibility, and governance practices

while making complex information
easy to understand and aligned with
the brand.

Result: Created a visually compelling td

publication that transforms ESG metrics,
policies, and initiatives into an accessible
and credible narrative. Through
thoughtful information design, strong
imagery, and structured layouts, the
report enhances transparency,
highlights measurable impact, and
reinforces Simpson Strong-Tie’s
commitment to responsible business
practices, sustainability, and long-term
value creation.
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Fastener Roadshow
Campaign

Simpson Strong-Tie
Role: SGD

Goal: Create the visual identity
for the Fastener Roadshow national
marketing campaign.

A
Result: A cohesive campaign FAsTE“E R

experience that increased brand 'l' - ., Eﬂﬁﬂi"ﬂw .‘."-

visibility, and strengthened customer
engagement across multiple markets
and trade events through engaging
marketing materials including event
branding, logo design, vehicle and
trailer wraps, promotional apparel,
environmental graphics, and
supporting marketing collateral.

* W ok
ﬁﬂﬁﬂh
Fl.ETEHEE

WM"

¥yt

15

James Pacheco, SGD | 7916 Marbella Circle, Las Vegas, NV 89128 | Mobile: (510) 304-8587 | james@jpviscom.com | Linked In: www.linkedin.com/in/james-pacheco-7715512



FASTENER TOUR 13172

Build Fast. Build Strong. Build Smart.

Find g demojnear you at strongtie.com/roadshow

8 2" 257 2"

FASTENER TOUR

Build Fast. Build Strong. Build Smart.

builders take the lead.

Find a demo near you at strongtie.com/roadshow

Iy
|
|
|
Follow me to see how

1 Find & derho near youat strongtie.com/roadshow
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JAMES PACHECO | SENIOR GRAPHIC DESIGNER

MARKETING
COLLATERAL

A collection of visual, digital, and experiential materials used to communicate
a brand’s message, engage audiences, and support marketing objectives.

In today’s market, collateral spans print, digital, social media, email campaigns,
presentations, packaging, interactive experiences, AR/VR assets, and other
emerging channels—designed to create consistent, meaningful, and measurable
brand interactions across all touch points.
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Introducing
My Workbench

myWERKBENCH
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My Workbench
Program Campaign
Simpson Strong-Tie
Role: SGD

Goal: Develop a creative campaign
for the launch of My Workbench,
Simpson Strong-Tie’s employee
learning management.

Result: a cohesive suite of branded
marketing materials including posters,
logo identity, direct mail pieces, and
PowerPoint presentation templates,
ensuring consistent visual communication
and user engagement across internal
training and onboarding initiatives.

Title of presentation

Presenters

myW&RKBENCH

Click to add title

Heading

myWORKBENCH
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Specification

Tools Brochure
Simpson Strong-Tie
Role: SGD

Goal: highlight the company’s suite
of software and web-based
applications for architects, engineers,
and contractors.

Result: Memorable custom iconog-
raphy, color-coded organization, and
a clean information hierarchy; the
brochure simplifies complex technical
content while reinforcing the brand’s
commitment to innovation, efficiency,
and smart design solutions.

19

James Pacheco, SGD | 7916 Marbella Circle, Las Vegas, NV 89128 | Mobile: (510) 304-8587 | james@jpviscom.com | Linked In: www.linkedin.com/in/james-pacheco-7715512

Specification Tools

‘Holdown
Selector

) Anchor
Designer™

U) Connector-
Anchor
< Selector

.

SPECIFICATION TOOLS

Our software and web
application technology
solutions make it fast

and easy for architects,
engineers and contractors
to complete any job.

Every job poses a unique set of challenges. From selecting materials
and products to estimating quantities and ensuring load demands
are safely met — organizing the details can be a lengthy and
complicated task.

Whether you're building in wood, concrete, cold-formed steel or
structural steel, we have the specification tools to help simplffy and
streamline your job. Our applications provide you with innovative,
cost-effective product and design recommendations for any project.

Wood Shinkage Calculator
Estin:

CONNECTORS
Soltions for wood a

‘and cold-formed steelconnections

Colled Strap Calculator

Strong-Wal® Bracing Selector

Wall-Bracing

Length
] Caleulator




Authorized Online
Reseller Program
Simpson Strong-Tie
Role: SGD

Goal: Translate complex program
requirements, benefits, and onboarding
information into a clear, visually
engaging publication.

Result: strategic use of infographics,
structured layouts, and branded
visual elements, the piece improves
communication, supports partner
enrollment, and reinforces the
company’s commitment to strong
business relationships and

brand integrity.
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Build Strong
Earth Quake
Info Graphic

Poster & Instagram »
Car:lpaign 0 Blllld fanarth
Strong Quakes

Simpson Strong-Tie
Role: SGD

Goal: Educate homeowners about
earthquake preparedness and
structural safety through clear,
accessible content that promotes
awareness and prevention.

Result: Created a series of easy-to-
understand educational graphics
that simplify complex seismic

. 4 LR i Tri 1 begamiti s - i = = i e
COﬂCeptS through bold V|SU8|S, = L ETE T BT i R bag FET N2 BpACE Crevmst T TH T
.ConCISe .messag_mg‘ and engag.mg gzardl Izizza can awles eooy, um wledood o paciiey vz pubory o il Has crd
information design. The campaign

increased awareness of earthquake gt hipr s 08 T TSI P Y PR T el s iy st AT MR
safety while reinforcing Simpson
Strong-Tie’s commitment to
building safer, stronger, and more
resilient communities.
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Build Strong

High Winds Info Graphic
Poster & Instagram
Campaign

Simpson Strong-Tie

Role: SGD

Goal: Educate homeowners about
high-wind protection and resilient
building practices through clear,
accessible content that promotes
preparedness and structural safety.

Result: Created an engaging
educational campaign that
simplified complex building
concepts through bold visuals,
concise messaging, and easy-
to-understand infographics. The
campaign promoted wind-resistant
construction, structural resilience,
and proactive home protection while
reinforcing Simpson Strong-Tie’s
leadership in safer, stronger
building solutions.

Build
Strong
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Fastening Systems

2014 Catalog Cover ==y
& Spreads R
Simpson Strong-Tie

Role: SGD

Goal: Design a product catalog
that showcases Simpson
Strong-Tie’s fastening solutions
while reinforcing the brand’s
reputation for strength, reliability,
and innovation.

Result: Created a rugged, visually
engaging catalog that combines
job-site photography, product
imagery, and technical graphics
into a cohesive brand experience.
The design clearly communicates
product performance and
durability, making complex
technical information accessible
while supporting customer
education and sales efforts.

i
(Quik Drive' @
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Wood Construction

C.onnectors 2026. Wood Construction Connechors
Simpson Strong-Tie P

Role: SGD

Goal: Celebrate Simpson Strong-
Tie’s 70-year legacy of engineering
excellence and innovation through a
commemorative catalog cover that
honors the brand’s history while
highlighting the continued evolution
of its Wood Construction Connectors
product line.

Result: Designed a bold anniversary
edition cover that blends heritage with
a forward-looking visual language.
Through striking anniversary
graphics, industrial textures, and
product-inspired imagery, the design
commemorates seven decades of
industry leadership while reinforcing
the brand’s commitment to strength,
reliability, innovation, and performance.
The visual system was extended
across digital and print touchpoints to
create a cohesive launch experience
for the milestone release.

Frmaw Cnde R L FERI S U T

MNew Wood
Construection
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Strong-Wall Shearwalls
Catalog 2024 Cover
Simpson Strong-Tie
Role: SGD

Goal: Develope cover system for
Simpson Strong-Tie’s Strong-Wall®
Shearwalls product line,

Result: A distinctive visual identity

that.tran§lat§s complex str.uctural Strong-Wall Shearwalls  [EIESTI
engineering into a com pe”|ng and C-L-SW24 | (800) 999-5099 | strongtie.com Strong—'l'ie‘

accessible design language.

Inspired by the geometric forms and
interconnected components of the
shearwall system, the cover concept
uses repeating architectural patterns
to symbolize strength, stability,
precision, and resilience.

The design balances technical
accuracy with visual impact,
establishing a clear hierarchy that
guides users through a highly
specialized construction product
category while reinforcing the
brand’s engineering expertise.
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Anchoring and Fastening

Systems — Catalog

Covers (2015-2016)
Simpson Strong-Tie
Role: SGD

Goal: Showcase expanding
product lines.

Result: Bold industrial imagery
with a clean, modern layout to
communicate strength, reliability,
and performance.

The visual concepts highlight the
power and precision of anchoring
technology while reinforcing the
brand’s leadership in construction
fastening solutions. Designed

by James Pacheco, Senior
Graphic Designer.

®

ANCHORING
AND FASTENING
SYSTEMS

For Concrete + Masonry
2015-2016

(800) 999-5099
www.strongtie.com

ANCHORING
+ FASTENING
SYSTEMS

For Concrete + Masonry
2015-2016

=
C-A-16

(800) 999-5099.
wwwstrongtie.com
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CG Visions

CTSPB Brochure
Simpson Strong-Tie
Role: SGD

Designed and produced the CTSPB
(Complete Technology Solutions for
he Production Builder) brochure, a
multi-page corporate marketing
publication showcasing CG Visions’
BIM, estimation, sales, and
construction technology solutions.

Goal: create a multi-page corporate
marketing publicationshowcasing CG
Visions’ BIM, estimation, sales, and
construction technology solutions.

Result: Responsible for layout design,

branding, info-graphics, typogra-
phy, and print production, translating
complex technical content into clear,
engaging marketing materials that
supported sales and business devel-
opment initiatives.
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Chapter 1

cCG ISIONS

ASimpson Strong Tie Company

Completeitechnology—

We know builders. We help
them turn plans into profitable
communities every day.

Since our founding in 2000, we have focused exclusively on
residential construction and how technology can help manage
every aspect of the building and home-sales process. That focus
has enriched our team with a deep knowledge of the business of
building homes, and we are eager to put that learning to work for
your organization.

solutions for the"
production builder |

4

EE@HNE

X Sempacn Srong T Company

CG Visions' customer-criven approach

Chapter 2

BIM

Building Information Modeling (BIM):
The Ultimate Builder’s Tool

To put it simply, designing a house in a 3D BIM environment is as
close as you can get to actually building it on the jobsite. Rather
than a bunch of drawings that represent parts of the home, the
entire home is designed and represented in a 3D model. More than
lines on a screen or paper, BIM designs consist of smart objects
that are a complete digital representation of the actual material or
component, all together in one design, just like they will be when
the house s buit

logy solution tha inc

s evaluate, select ar

 understanding of buiders’ needs 1o develop

and operationally work witin

Discovery Analysis Solution

Technology I Implementation [I\EESSSe. l Brofessional
Proposal Plan otricsand | services

Business Goals
Pain Points

ization kits and detal groups.

trim packages, electrical document sets  + Marketing and media

Chapter2 | BIM | 12

Ongoing

Chapter 1 | €G Visions | &
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Chapter 3

Pipeline

eita BOM repor

chase orders from lot-speciic, as-bult repo

communites and lots

| 20% without adding staff
{ net margins of 10-20%
BIM Pipeline is a web-based material management and
estimation system that was built from the ground up
specifically to help home builders with these types of
situations. It provides tools for efficiency improvements
as well as the data visibiity and analysis that wil empoy
the builder to reduce costs, increase net margins and sc:
operations without adding staff. All while reducing cycle
times and getting homes up faster.

tion bu

wn%%
»
o

DASHBOARD.

Chapter3 | 14

Chapter 4

Threshold An interactive tool powered by
Pipeline that helps builders attract
new customers, interact with
potential buyers and close sales.

This tool incorporates three modules that can be integrated
or used as standalone functionality.

Marketing Sales

bl floor plan
ly zoom, pan and fip

commuNTY seLEcTIoNs.

Chapter 4 | Threshold | 18

Chapter 5

Our experience with residential builders has led us to create some standalone tools

Simpson Strong-Tie and CG Visions are now one, offering the production builder a complete
that leverage our expertise and the power of BIM to enhance your current systems.

technology solution that improves efficiencies, cost savings and customer satisfaction.

Effiency tools

3y compatble with Autodesk Revi,
d on their BV and estimates
vesting a ot of im upfront

asurement takeoft ool
ity information from project o project,

neip builder

Ready to get started?

(888) 988-4BIM

sales@cgvisions.com | cguisions.com

Chapters | |19
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Miscellaneous
Marketing Collateral
Simpson Strong-Tie

Role: SGD

Goal: Design coveted Hard-Hat
Stickers, Benefits Overview guide,
Home Depot Challenge Coins SST
Sales Team that customers are proud

to display, use or show.
Result: Customer relevant designs that
sold out after each drop. l
¥ o .‘-i_'.l_. | I ,
¢
N B "
D\ Baallh . .
““‘- xL h‘ . |
1

2020 Benefits Overview Giude

™~
=

MISSION

mmmmmmmmm
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Miscellaneous
Marketing Collateral
Simpson Strong-Tie
Role: SGD

Concrete Construction
Products poster for SST
Sales Team, SST internal
COVID Awareness poster, CG
Visions Simpson LBM Demo
Brochure, Tested and True
Hard Hat Stickers.

To be a recognized
industry leader of
concrete and CFS

solutions with focused

efforts that drive us
to profitable results

Focus on Strategic Markets

Light Framed Construction

Single- and multi-family and light commercial structures
framed out of wood/CFS or tilt wall construction

Retrofit

Existing concrete & masonry (nan-residential)
building structures

Wastewater Treament Plants

Water & wastewater treatment facilities for bath
new construction & repairs.

Commercial Cold-Formed Steel

Commercial building curtain wall construction,
interior/drywall CFS framing, mid-rise CFS construction.

HusE raur DHidnce YWRarrg HFHes Lmianng Halkes
i I

%

OEM

Manufacturers that supplies anchors with their product or
companies that design and installs systems with anchors

Bridge and Marine

Bridges, piles, piers, docks and other marine
related structures

Wiiratn Wouwr Hureds M licn Gewoed Prrcaanu’ Huddls

e 1 a2 2 bnn

5 i=aw e Lo T

Together we are committed to becoming
the only customer-driven technology provider
to the light-frame construction industry.

As a trusted innovation leader known for offering. GG Visions has been working within
engineered products and unmatched customer  the residential construction industry for years to
senvice, Simpson Strong:Tie is committed to
serving our LBM distribution partners today
and into the future through this technology

provide technology solutions that improve the
efficiency of design and production processes.

[

Contact your Simpson Strong-Tie representative to
start the conversation about a solution for your business.

Stoy Hor: HSkk

St dmcdras beloas s rham e e b A b ale e Lk

TESTE

AND

We construct technology
solutions that make your
Project Flow faster,

easier and more efficient.

TRU
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JAMES PACHECO | SENIOR GRAPHIC DESIGNER

DIGITAL DESIGN

Digital design is the craft of creating visual, interactive, and experiential content for
digital platforms, encompassing websites, mobile apps, social media, virtual and
augmented reality experiences, motion graphics, and emerging digital interfaces.

Today, digital design focuses on user-centered experiences, brand consistency, and
multi-channel adaptability, blending creativity, strategy, and technology to engage au-
diences in meaningful, measurable ways. brand interactions across all touch points.
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Specification Tools
Icon Design

Simpson Strong-Tie
Role: SGD

Goal: Bring clarity and
consistency to a complex
technical software environment
by creating a grid-based icon
system for Simpson Strong-
Tie's Specification Tools suite,

Steel Deck Strong Frame® Product

DopRaE Seecior Submittal focused on usability, recognition,

0 Calculator Generator
a (2]

o o

(7p]

and visual consistency.

Result: Designed a cohesive
icon system that prioritized
precision and usability,
St Desiznery et translating complex engineering
cé) functions into simple, universally
+ -

Anchor

recognizable symbols. Built
on a rigorous grid structure,
each icon was crafted for

B MO IS visual alignment, scalability,
Caleulator_ and legibility across software
— applications, helping users

navigate tools more efficiently
while reinforcing a consistent
brand experience.
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Configuration
Manager Icon Suite
Simpson Strong-Tie
Role: SGD

Goal: develop an icon suite, and a
structured visual language to support
complex software functionality within
an engineering-driven environment.

Result: A cohesive visual framework
and scalable set of interface icons for
the Configuration Manager interface.
Improved usability, reinforced system
logic, and supported a more intuitive
digital experience for technical users.
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Strong Conversations
Podcast Icon
Simpson Strong-Tie
Role: SGD

Goal: Design the Strong
Conversations podcast logo

Result: A bold infinity-inspired icon
with strong typography to symbolize
continuous dialogue, connection,
and industry expertise.

Strong Time
Podcast Icon Design
Simpson Strong-Tie
Role: SGD

Goal: Create a distinctive icon for
Strong Time, Simpson Strong-Tie’s
internal podcast platform.

Result: Designed a bold, scalable
icon system that combines podcast
symbolism with the Simpson Strong-
Tie brand, creating a recognizable
visual identity that enhances engage-
ment and strengthens the podcast’s
presence across digital platforms.

Application Icons
Cyan Optics
Role: SGD

Goal: Create a cohesive icon system
for Cyan Optics’ software applications.

Result: Designed a scalable set

of application icons that combines
clarity, consistency, and usability, rein-
forcing the brand’s technical expertise
through a unified visual language.

-
.

CYAN

TIME

i

BLC

e

|

Strong Time

MPLE-LSR

e

ESLAM I

Strong Time

I

Strong Time

§

ROWTER
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Home Page
E-commerce
Visual Asset

Simpson Strong-Tie
Role: SGD

Goal: Create an e-commerce L Fom et Foalt Tho Ever
promotional announcement graphics
and visual assets for the Simpson
Strong-Tie, home page to support
fast-moving marketing campaigns
within a high-traffic digital

retail environment.

Result: The work focused on axw | s
translating product promotions oo--

and corporate announcements !
into clear, structured homepage fr— -
modules that communicate quickly T P T n
and effectively. 1

| designed a range of visual
assets including hero banners,
promotional callouts, and modular O L B
content blocks optimized for
responsive performance across
desktop and mobile.

Nows Oraring From Simpson Sirong Tis Is Fasier Than Evar

cEmmmcnN St Q4
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My eGolfgane

Social Media Platform

myego|fgame_com [ iis [ — = ] e B
Role: Creative Director ] i

Goal: Design an engaging social ) ) 1 ' -

platform for golf enthusiasts that m}-’t‘[__ ]{'l] | g,E]_m{er 0T : - it
encourages community interaction, 3 i :
content sharing, player networking, 0 L Sy
and event participation through an ' "
intuitive user experience. [ES—— s

Result: Created a cohesive brand
and digital experience that bal- — — - —
ances usability, functionality, and

i ; | i I i L — s I
visual appeal. Through streamlined 5 ] T T S e
navigation, responsive design, and R gy

community-focused features, the lllfi_l_‘.'a I, 1I;'s‘:_p 1vEY 0l life.

W oy i
] 'wfr_-uﬁ'-q--_-ﬁ-—
L

¥
=

platform enhanced user engage- F “._':ill.:ﬁ::,"fﬂf Ll m , e S

ment, simplified content discovery,
and fostered a connected online
golf community across desktop and
mobile devices.

[ i [EYTTy Py
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Compas RMS

Software Ul
Meyer Sound

Role: SGD

Goal: Direct the creation of

lean intuitive, visually cohesive

user interface (Ul) that balances
complex functionality with
user-friendly interaction for
Compas RMS, Meyer Sound’s
advanced room measurement

and acoustic management software.

Result: The design emphasizes
precision, clarity, and real-time
usability reflecting Meyer Sound’s
reputation for technical excellence
and professional reliability.

(EE

L oms Lms worr = TR TR

-'r'.‘":l.-"-—r 'rl-r..-l-'.r-:-'
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Adams Pool Solutions
adamspools.com

Role: Creative Director

Goal: Design a modern, customer-
focused website that showcases
Adams Pool Solutions’ services,
craftsmanship, and project portfolio e R
while providing an intuitive user TR ST S Fropeiieie
experience that drives inquiries
and engagement.

Simple to Spectacular!

s LT 4 B v ey il

Result: Created a cohesive digital
experience that combines engaging
photography, clear navigation, and
interactive content to highlight
services, project galleries, and
customer resources. The design
modernized the brand’s online
presence, improved usability, and
enhanced customer engagement
across desktop and mobile platforms.

b ji IEE=EAIT] A e et e

et 1t 3 i Get your project started today! mEm==mm
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Decision Design
Website Design
Decision Design
Corporation

Role: Creative Director

Goal: a modern design that clearly
communicates the company’s
expertise in legal software solutions,
docketing systems, and process
optimization through an end-to-

end design of the Decision Design
Corporation website.

Result: The design balances
technical authority with
approachable clarity, ensuring

a seamless experience across
desktop and mobile platforms while
highlighting key services and client
solutions.
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Docket Track
Website Design
Decision Design
Corporation

Role: Creative Director

Goal: A clean, intuitive, and
professional website interface for
Docket Track’s customer base

of legal professionals. Create

the website from concept to
completion. DT is a legal docketing
and case management software
platform — a tool used by law firms,
corporate legal departments, or solo
practitioners to organize, track, and
manage legal deadlines, documents,
and case events in one place.

Result: A cohesive visual system that
communicates trust, efficiency, and
accessibility, integrating typography,
color, and interactive elements to
enhance usability across desktop
and mobile platforms. The design
emphasizes clarity, functionality, and
brand alignment, that supports user
engagement and conversion.
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JAMES PACHECO | SENIOR GRAPHIC DESIGNER

VIDEO

Today video is a dynamic storytelling medium used to communicate brand
messages, evoke emotion, and engage audiences across digital and physical platforms.

My goal as a senior graphic designer, is to video showcase expertise in motion
graphics, animation, and cinematic design, demonstrating the ability to translate
brand identity into compelling visual narratives that resonate, inform, and inspire.
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DURAN

The Premier Tribute to Duran Duran

Duran Duran Duran Tribute Band, Promo Video, Hungry Like The Wolf
Role: Producer and Video Editing
Link:
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Tribsute 1o DUEan Duncen

Duran Duran Duran Tribute Band, Promo Video, Notorious
Role: Producer, Video Editing
Link:
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Duran Duran Duran Tribute Band, Promo, Yoshi’s, Oakland, CA
Role: Producer, Video Editing
Link:

Tribute to Duran Duran

L

Duran Duran Duran Tribute Band, Promo, Rockstar Bar, Las Vegas, NV
Role: Producer, Video Editing
Link:

AIRAN
DURAN

£ BAR TRIBUTE TO DURAN DURAMN

Farforming U, T0PRI-130 Friurday, Jamgary 29, D33
Tty peralinabl e of wese e erm

Duran Duran Duran Tribute Band, Promo, Rockstar Bar, Las Vegas, NV
Role: Producer, Video Editing
Link:
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Duran Duran Duran Tribute Band, Promo, Retro Junkie, Walnut Creek. CA
Role: Producer, Video Editing

Link: 4 4
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JAMES PACHECO | SENIOR GRAPHIC DESIGNER

LOGOS

Logo design is the strategic creation of a visual symbol that represents
a brand’s identity, values, and personality.

My goal as a designer is to demonstrate the ability to distill complex brand
stories into simple, memorable, and versatile marks that work across print,
digital, and experiential touch points, reinforcing recognition, trust, and
emotional connection with the audience.
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GOLF CLASSIC
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advanced platform technologies
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Logo Design

Clients: Colonis Golf
Classic, The Polished
Pineapple, Xoma
Therapeutics Adapt
Platform, SST Building
The Future Campaign

Role: Creative Director

| create logos that do more than
identify—they establish position,
build credibility, and serve as the
foundation of a brand experience.

As Creative Director, | lead each
engagement from strategy through
execution, aligning business objectives
with purposeful visual solutions.

My process begins by uncovering
what makes a brand distinct, then
translating that insight into identity
systems that are simple, memorable,
and built to endure.

Over the course of my career, |
have developed brand identities
acros corporate, construction,
healthcare, technology, and
entertainment sectors.

While each required a unique voice
and market presence, all were
grounded in strategic thinking, clarity,
and lasting design principles.
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Logo Design

Role: Creative Director

| create logos that do more

than identify—they establish position,
build credibility, and form the
foundation of a brand’s

visual identity.

As Creative Director, | led the
development of brand identities
across corporate, construction,
healthcare, technology, and
entertainment sectors. Each project
required a distinct voice and market
presence, guided by a strategic
process that transformed business
objectives into clear, memorable,
and enduring visual systems.

Selected Clients: Pebble Plus,
DocketTrack, Simpson Strong-Tie
(ISM Convention & Orange Grove
Innovation Team), Daisy Borba
Property Management, Ueno Center
Dental Specialists, Ruby Party Band,
My Exchange, Gilead Sciences, and
FilmMates Entertainment.
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JAMES PACHECO | SENIOR GRAPHIC DESIGNER

CAMPAIGNS

As a Senior Graphic Designer, | develop and execute integrated marketing
campaigns that connect brand strategy with compelling visual storytelling.

My work spans digital, print, social media, email marketing, outdoor advertis-
ing, and promotional materials, ensuring a cohesive brand experience across
every touchpoint. | collaborate closely with marketing teams, stakeholders,
and creative partners to transform campaign objectives into engaging visual
solutions that drive awareness, engagement, and measurable results.
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Babylon A.D. Live@XXV
Client: Babylon A.D.

Role: Creative Director

Goal: As a founding member of
Babylon A.D. and Senior Graphic
Designer, | led the creative direction
and design of the Live@XXV album
campaign, celebrating the band’s
Silver Anniversary 25-year milestone.

The objective was to honor the band’s
legacy while creating a cohesive
visual identity that would engage both
longtime fans and new audiences
across multiple promotional channels.

Result: Developed and executed

a comprehensive campaign span-
ning album packaging, CD artwork,
concert posters, advertising, social
media graphics, merchandise, and
tour marketing materials.

Drawing from archival photography
and live-performance imagery, the
visual identity captured the band’s
high-energy hard rock spirit while
creating a unified brand experience
that supported the album release,
increased fan engagement, and
strengthened the band’s presence
during its anniversary celebration.
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Adams Pool Solutions
Brochure, Tradeshow

Booth Website.
adamspools.com

Role: Creative Director

Goal: Create a unified brand
experience across print, environ-
mental, and digital touchpoints that
showcases Adams Pool Solutions’
craftsmanship, services, and 70-
year legacy while driving customer
engagement and lead generation.

Result: Led the creative direction and
design of a fully integrated marketing
system, including the corporate web-
site, sales brochure, and tradeshow
booth graphics.

Developed a cohesive visual lan-
guage featuring immersive photog-
raphy, clear messaging, and intuitive
user experiences that elevated brand
perception, improved customer
engagement, and delivered a con-
sistent presence across digital and
physical environments.
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ISM 2023

Sales Convention
Branding Campaign
Simpson Strong-Tie
Role: SGD

Goal: Create a unifying convention
brand that energizes national sales
teams, showcases new products
and innovations, and reinforces
Simpson Strong-Tie’s core values of
strength, reliability, and performance.

Result: Developed a comprehen-

sive event identity and experiential \
branding campaign built around the
theme “Onward and Upward.” =

The visual system was applied
across environmental graphics,
presentations, wayfinding, signage,
apparel, and event communications,
creating a cohesive and engaging
attendee experience.

The campaign inspired team align-
ment, celebrated innovation, and
strengthened brand culture through
immersive storytelling and consis-
tent visual execution.
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Logo, Stationery
System, PowerPoint

Deck, Website
Branding Campaign
BioMaris

Role: SGD

Goal: Develop a comprehensive
brand identity for BioMauris that
communicates its mission of deliver- H M 1

ing transparency through technology I O a U r- I S
while establishing a professional and

credible presence across print and Transparency through Technology
digital platforms.

Result: Created a cohesive visual

identity system spanning logo design,
corporate stationery, presentation \ ’ \ ’
materials, and website design. BioMauris BioMauris

The brand was built around a clean,
modern aesthetic that conveys
innovation, trust, and professionalism,
providing BioMauris with a consistent
and scalable foundation across all
customer touchpoints.
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BioMauris

Transparency through Technology

biomauris.com
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JAMES PACHECO | SENIOR GRAPHIC DESIGNER

CONTACT:

7916 Marbella Circle | Las Vegas, NV 89128
Mobile: (510) 304-858 | james@jpviscom.com
Linked In: www.linkedin.com/in/james-pacheco-7715512




